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Lucintel - At a Glance 
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Future of Global Low Density SMC Market Looks Promising with a CAGR of 7.4% 

by 2025 
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In terms of Overall Opportunity, Low Density SMC Represents  ~14% of  the Global 

SMC Market 
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Evolution: Low Density SMC  Opportunities have Evolved  through Number of Stages  

from  Standard SMC to LOW Density SMC Which  Provides 50% Weight Reduction 



In This Market, Hood is the Largest Application of Global Low Density SMC, whereas 

Glass Fiber is largest in Fiber Type 
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In Terms of Regions, North America Provides the Largest Opportunity for Global 

Low Density SMC Followed by Europe and APAC 



8 

Most of LD- SMC Manufacturers are Forward Integrated in the Ecosystem of the 

Low Density SMC Market  
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Increase Automotive Production and Reduction in Manufacturing Complexity are the 

Major Drivers in This Market 



10 

Development of Low Density SMC for Automotive Structural Applications and Ultra 

Low Density Class A Parts are Some of the Emerging Trends in the Global Low 

Density SMC Market 
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Developing Capabilities in the Manufacturing of  Low Density SMC for Structural 

Parts Provides Strategic Growth Path 
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These Insights are Based on Below Market Report from Lucintel. It can help you 

Identify New Opportunities by Various Segments and Regions 
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Lucintel has an Extensive Toolkit to Address Strategic Questions 
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• Is market space / opportunity of current product 

offerings sufficiently robust? 

• Market is focus for many: how can my 

company profitably differentiate? 

• Based on our core skills, where should we 

focus? 

• Should we build or buy? Is build even an 

option? 

• What game changer actions exist and/or is a 

more incremental approach best? 

• What is the order sequence of market entry 

segments / products? 

Key Questions 
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Contact Us 


